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Overview

The 365 Days of Learning & Service initiative brings students, faculty, staff, and
community partners together to reflect on a contemporary, relevant issue
facing our society. The program allows our college to go beyond research
and study and put into practice what we learn throughout the year through
service opportunities. Led by a steering committee of faculty and staff, this
initiative presents a series of events and opportunities for engagement at
multiple levels. Elements of 365 Days of Learning & Service vary from year to
year and may include a speaker series, service-learning classes, community
engagement events and other opportunities for service, support for faculty
to develop teaching modules, student creative design competitions, film
showecases, book discussion groups, and more. This allows KSU and RCHSS
to develop and strengthen relationships with institutional partners in our
community and establish events and opportunities that will continue
beyond the year of study. The program should have lasting impact as faculty
incorporate lessons learned into their classes going forward, take up new
research projects, and develop new collaborations with community partners.
Students will gain insight and skills that allow them to pursue an internship,
offer volunteer service, chart their career, and continue a robust civic life
beyond graduation.

In its inaugural year, the program examined the crisis of homelessness through
the theme, “Housing Insecurity and the Experience of Being Unhoused.”
Housing insecurity is an urgent concern for more than half a million people

in the U.S,, including some of our students and community members who
struggle to meet rising rents and face eviction and homelessness. Because of
the urgency and complexity of this social issue, we spent the year examining
the causes of the housing crisis, as well as ways to mitigate impacts and
examine potential solutions. We also offered opportunities for students, faculty,
and staff to support those who are currently unhoused. These programs
provided updated definitions of homelessness that broke through stereotypes
and allowed students, faculty, and staff to gain a deeper understanding of the
issue.
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The Events

Throughout the year, we hosted seven events, two donation drives, and
multiple service opportunities. These activities were designed to spotlight
multiple aspects of the housing crisis. Events included:

Official Launch of the 365 Days of Learning & Service initiative as part of
KSU's Homelessness Awareness week

Dr. Chris Hess, Assistant Professor of Sociology and an expert on
homelessness, participated in the “Campus to Community Forum
on Housing,” which was presented by KSU's Office of Research and
broadcast to the greater KSU community.

Conducted the Hoot out Hunger food drive in support of KSU CARE
Services.

Held UnCANnNy Creations food sculpture competition to build unique
sculptures using donated canned and boxed food.

Conducted a toiletries Drive for United Way-supported homeless
shelters.

Presented the Adobe Creative Jam short film production contest
featuring the theme, “Imagine: House to Home."

Presented “From my Perspective”: A conversation with three KSU
students and alumni who experienced homelessness and were
supported by KSU CARE Services

Presented “Addressing Housing Insecurity in our Community,” a scholars
and practitioners panel discussion on the causes of housing insecurity.

Staged the documentary film “No Address” on the housing crisis in
Atlanta, followed by a virtual discussion with the director

Participated in the KSU Day of Service by decorating and filling shoebox
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The Steering Committee

The six-member Steering Committee guided the direction of the program

and selected the activities and programming elements that were logistically
organized by the Dean’s office. Interim Associate Dean for Student Success and
Inclusive Engagement, Dr. Teresa Raczek, managed support from the Dean’s
office. Meetings were held monthly and members participated in events as
they were able. Steering Committee members included:

Chris Hess, Sociology

Daniel Niederjohn, Psychology
Meredith Ginn, Communications
Carolee Larsen, Sociology
Adrienne Williamson, Psychology
Valerie Smith, English

The Classes

In addition to the periodic events, we offered five classes aligned with the
theme that allowed students examine the housing crisis in depth. Many of
these classes also provided service opportunities. Classes included:

Sociology. Special Topics: The Sociology of Housing (SOCI 4490), Chris
Hess.

Communications. Public Speaking (COMM 1110), Meredith Ginn.

Anthropology. Special Topics: Homelessness and Housing Insecurity,
(ANTH 2290), Blanca Torres.

English. English Composition Il class (ENGL 1102), Valerie Smith.

Public Relations. Public Relations Campaigns (PR 4465), Tom
Vizcarrondo.
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Message from the Dean o

The Radow College of Humanities and Social Sciences is dedicated to
delivering a range of experiences that engage our students, faculty, and
staff on a practical level. We strive to illuminate ways they can

achieve a deeper understanding of issues and develop the
leadership skills necessary to make positive change around
specific challenges our communities face. The mission
of 365 Days of Learning & Service is to identify the
relevant issues we are facing today, and offer service-
learning experiences to students, faculty, and staff
that will inform their approach to their professions
and community engagement opportunities as they
advance in their careers and their lives.

Our focus on housing insecurity and the experience

of being unhoused during this inaugural 2022-2023 year
provided a range of opportunities to do exactly that. From our
launch event last fall to more recent events including the Student

Panel titled “From My Perspective” this spring — which was an incredibly
powerful discussion with students who bravely shared their lived
experience of being unhoused - we have created a forum through which
important change can emerge. The contents of this report highlights

the events and activities we accomplished this year, and will hopefully
inspire even more robust engagement as we prepare to launch our second
annual 365 Days of Learning & Service, during which we will address
sustainability as it relates to the environment, commmunity health and well-

being, and more.
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Steering Committee

We thank our steering committee members who were instrumental in making
this inaugural year a success. The professionalism, expertise, and participation
this committee offered has set the bar for our upcoming year.

Steering Committee

Dr. Chris Hess | Ms. Meredith Ginn

Assistant Professor of Sociology .4 Sr. Lecturer of Communication
Dept. of Psychological Science School of Communication & Media

Dr. Carolee Larsen

Lecturer of Sociology

Dept. of Sociology & Criminal
Justice

Dr. Daniel Niederjohn
Asst. Chair, Dept. of Psychological
Science; Assoc. Prof. of

o
1
Psychology; Faculty Athletic Rep. '

Dr. Adrienne Williamson
Assessment Coordinator and
Professor of Psychology

Dept. of Psychological Science

Valerie Smith
Lecturer of English
Department of English

Dean'’s Office Support

Dr. Teresa Raczek
Interim Associate Dean, Student Engagement
and Success

New Faces

We issued a call for steering committee members for the 2023-2024 year and
are excited to have had a strong response and a very capable, committed
group ready to assume the role of 365 Days of Learning & Service committee
members. Our 2023-2024 steering committee members will be formally
announced in the fall.

On July 1,2023 Dr. Michael Chen joins the Dean’s office in the role of Associate
Dean for Student Success and Inclusive Engagement. Dr. Chen
will be responsible for all events and activities related to 365 Days
of Learning & Service and ensure continuity of the initiative for
AY 2034-2024. He will work closely with our incoming Steering
Committee members and the Dean’s communications and
marketing team to organize and promote
the initiative.

Hung-Tao (Michael) Chen, Ph. D.
Incoming Associate Dean
Student Success and Inclusive Engagement

-7



365 Timeline of Events

4
e
08/2022
RCHSS Establishes the 365
Days of Learning & Service
09/14/2022 Initiative
RCHSS Holds Ist Steering  e——mm——o
Committee Meeting
Ly 10/24/2022

UNCANnNy Creations
Food Drive Kicks Off

—_—_ e

11/07/2022

RCHSS Officially Launches
365 Days of Learning & Service
Initiative

11/07/2022
RCHSS Faculty & Staff
Participate in “Campus to
Community” Forum on Housing

PN 1/1/2022
UnCANnNy Creations Food
Sculpture Build

11/16/2022
UnNCANnNy Creations Food
—— @ Sculptures Dismantled; Food
Delivered to KSU CARE

! 01/09/2023
Housing Insecurity Theme

AR —® Incorporated Into Five
‘% Courses for Spring Term
03/13/2023

United Way Toiletries ¢—m—m——onu_
Drive Kicks Off

03/13/2022
Adobe Creative Jam
Features “Imagining from
House to Home” Theme - 03/21/2023
Hosted Virtual Panel on Student
Housing Insecurity titled,
“From My Perspective”

S —

03/22/2023
P —_— o Scholar & Practitioner Panel
Titled, “Addressing Housing Insecurity
in Our Community”

04/05/2023 i

Documentary Film Screening
of “No Address” & Facilitated
Discussion With the Director
04/15/2023

United Way Toiletries
—® Culminates on KSU Day of Service
with Shoe-box Toiletry Kit Assembly
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The 2022-2023 inaugural year of the 365 Days of Learning & Service initiative
was rewarding and exciting. The steering committee, faculty, staff, and
students who were involved in developing events, logistics planning,
marketing, and on-the-ground management worked very hard and delivered
excellent results. This success is the result of a dynamic learning culture, active
collaboration, creative initiative, and patience. The outcome was the successful
delivery of seven events and multiple activities focused on the housing
insecurity issue. It is important to note that this initiative was delivered to

the RCHSS community in conjunction with the launch of another initiative,
Professionals with Purpose, and college-specific events such as the annual All
College Awards ceremony, which required careful coordination of resources.

The first step in preparing for the events was to establish an identity that
would facilitate consistent marketing for the initiative, but not compete with
the KSU or RCHSS brands. The commmunications team designed a “mark” to
identify the initiative and secured approval on 09/01/2022 from KSU's Strategic
Communications (Strat Comm) team for its use.

36.3uars

NOTE: The logo itself will remain
constant while the tagline that
& represents the theme will change

each year.

| HOUSING INSECURITY |

EVENT: 396 Days of Learning & Service Initiative Launch

RCHSS officially launched the 365 Days of Learning & Service initiative with

a press conference held in the Academic Learning Center (ALC) building on
November 7th, 2023; the event was hybrid with an in-person audience and a
live stream on Microsoft Teams. The launch was scheduled to coincide with
the “Campus to Community Forum on Housing” hosted by KSU CARE Services
as part of Homelessness Awareness Week. Dean Kaukinen delivered opening
remarks that outlined 365 Days of Learning & Service's mission, followed by
three special guests including Dr. Chris Hess, assistant professor of sociology
and steering committee member; Aaron Goldman, founder and Board
chairperson for Open Doors Atlanta and president and co-owner of Perennial
Properties; and Amy Barrow, Sr. director for Homelessness and Community
Engagement, United Way.



The RCHSS marketing team prepared a family of media materials to promote
the event that were also made available to event attendees. The materials

included:

Large way-finding presentation boards so attendees could easily find the

event space.
A media kit that included a press release, that was also shared with KSU'’s

Strat Comm group to share with local media as part of the Homelessness
Awareness Week press kit they developed.

A fact sheet about 365 Days of Learning & Service

A run-of-show schedule

An Email invitation that was distributed to the RCHSS community prior to
the event

The 365 Days of Learning & Service initiative was officially launched on
November 7, 2022. Click the link to watch the event in full. A link to the video of
the launch event and samples of these materials are below.

https://vimeo.com/769055101

The 365 Days of
Learning & Service

rollout event required R el 1P
event and media & Rt
materials including, A) ﬂus R el

Way-finding boards
in the lobby and A jam st
5th floor of the ALC : ' ;
building. BB 5

:

FACEAAAR ] FADOM DO
ﬁ KENMESAW STATE
HDHIVERSITY

PR TR B 5l X L

3650

&

WAWEIWE IWELORRITY - '|O -



KERMESAN STATE
Iy LRI

PO AR 1 BTN Cie
o e THE T R0 L

Norman J. Radow College of Humanities and Social Sciences Lunches

365 Days of Learning & Service Initiative

Kennesaw, GA (Nov 16, 2022) ~ The Norman J. Radow College of Humanities and Social Sciences (RCHSS) announced
on November 7% the launch of the 365 Days of Learing & Service initiative to bring students, faculty, and staff
together to reflect on a contemporary relevant issue facing our community. Presented by Dean Katie Kaukinen and
commurnity partners including Open Doors Atianta, The United Way, and KSU faculty, the program enables the college
to go beyond research and study and put into practice what is learned throughout the year through service
opportunities. The inaugural 20222023 year focuses on issues surrounding housing insecurity and the experience of

B) a press release created in partnership
with KSU Strategic Communications; C)
event “run of show”; D) 365 initiative Fact
Sheet for the press kit; E) staging details for
room set-up; and F) email invitation from
Dean’s office to faculty, staff and special
guests.

being un-housed.

“As a college of humanities and social sciences, itis essential that we connect what we leam with practical experiences
that lead to positive change inour communities,” Dean Kaukinen said. “The ability to study an issue, apply critical
reasoning to challenging issues, communicate clearly about strategic solutions, and to develop leaderships skills that
can facilitate change around issues that impact all of us speaks to the very foundation of who we are as a college, an
insttution, and a community.”

The initiative presents a series of events and opportunities for engagement at multiple levels. Components of the
program vary from year to year and may include elements such as a speaker series, servicedeaming dlasses and other
opportunities for senvice, support for faculty to develop teaching modules, student creative design competitions, film
showcases, and book discussion groups. Through the 365 Days of Learning & Service events and activities, KSU and
RCHSS will develop and strengthen relationships with institutional partners in our community, and create

opportunities for students, faculty, and staff o develop into leaders who drive positive change well beyond the year of
study.

Each year the initiative will address a different relevant issue facing our community. The mission is to develop a
deeper understanding of the many facets of a persistent societal challenge and cultivate commitment and leadership
among participants in the 365 Days of Leaming & Service addressing those challenges. The purpose of focusing on a
single issue throughout the year s to inspire among participants a longterm commitment to the issue and dedication
to developing actionable solutions that generate positive change.

“Although Ganchi did not actually say, ‘be the change you want to see inthe world,’ this misquote. succinctly
expresses the spirit behind 365 Days of Leaming & Service,” Kaukinen added. “This initiative is a tangible way to
deliver experiential learning opportunities that enable students to internalize issues, develop community networks,
build strategic leadership skills, and cultivate empathy. We believe these are foundational tools to becoming an agent
of positive change in the community as our students graduate and move into their respective professions.”

XX}
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atve will conduct abling events o connect students with community partners who offer
5 and can address students’ needs, In additon, community partners offer students
rtunities through volunteering both on and off campus.

earning & Service will st  film festva featuring movies that have placed
\eme, with post.viewing facitated discussion on the representations and
ating communites on issues of housing insecuriy, stereotypes, and

rience of being unhoused as the subject matter forthe hands-
ating 1n video contest. With tis focus, particpants will

YOU ARE INVITED.

. Creations il emain on dislayfrom Nov. 11~ o 16
t Nov.

StdentCenter by 1000 AM.
& Contest Rules attached ﬂ‘:s:l

November 7' Rollout Event

8:30 AM. Breakfast: Coffee, Juice, Pastry provided for ~30 people

9:00 A.M.. Dean Kaukinen opens the event: Welcome and introduction of Dr. Hess

9:02 AM. Dr. Chris Hess, Assistant Professor of Sociology and 365 Steering Committee
member

9:07 AM. Aaron Goldman, Founder and Board Chairperson, Open Doors Atlanta and

President and Co-Owner of Perennial Properties

9:13 AM. Amy Barrow, Senior Director for and Ce i of
United Way
9:18 A.M. Katie Kaukinen Officially Rolls out the Program

Program Concludes

InJanary, mutiple incorporate I
bl n"‘éna ’m"-q
2
" Ksy,
fcitstng ppg W o1,
rice-learning opportunites. g it
gy 951
* Sym, o
nt Speaker Panel: g o,
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EVENT: UnCANny Creations

UnCANnNy Creations is a creative food drive designed to inspire donations

of canned and dry goods that are later used in a team competition to build
unique sculptures. The team launched the food drive on October 24th and
each of the three competing teams collected items through November 10th.
Iltems collected by the dean’s office were evenly distributed among the three
competing teams on the day of the sculpture build, which took place on
November 11th.

On November 11th, the teams were allowed to begin building their sculptures
at 8:30 A.M. in designated locations: two in the English Department building
and one in the Radow College lobby. Teams had until 3:30 to complete their
sculptures, at which point Dean Kaukinen and three guest judges scored

the creations. The successful team won bragging rights, a prize bag full of
KSU swag, a blue ribbon, their name on a plaque, and a certificate for lunch
sponsored by the Dean.

This food drive was conducted in support of KSU CARE Services' Hoot Out
Hunger program to restock their food pantry.

eatlo

UNCANNY
CrlE ns

This event has been identified
as a legacy event. Plans are to
conduct UnCANny Creations
annually to support KSU
CARE Services.

cangratulations to the Winning Team
C Kaukinen

Dean Kaukinen presented
the winning team, which built
a slice of pie from canned
goods and boxes of Cheetos
flavored instant mac-n-
cheese, with prizes including
a gift certificate for a team
lunch from the dean.
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Marketing and promotion for UnCANnNy Creations included:

Promotional collection bins with branded labels placed throughout
the Social Sciences and English buildings.

gteatiots

Contribute yourbuilding materials today!

Cans and non-perishable dry goods will be
used in the UnCaN sns bulld and then
donated to the K ARE Food Pantry.

374 'n{eﬁm .
- BrulCoR

% - i EERIRE R RTEREITT

EERMCSANS STATE
- vER 1%

FECEAAAN 1 RO
PRI ¥ b

3650
&

WAWEIWE IWELRWEITY -13 -



EERMCSANS STATE

FRCEALARY 7 BTN 1
[ERELLE TR

P

EVENT: Curriculum Engagement

An important component of the 365 Days of Learning & Service mission is to
create an environment where faculty are inspired to incorporate the theme
into their curriculum. The intent is for the classes to have a lasting impact on
students, to encourage both faculty and students take up new research to
investigate the topic more deeply, to develop new civic collaborations, and
to explore community engagement opportunities for experiential learning.
Promoted as “Courses that empower you to make change in the world,” this
year five classes embraced this opportunity, including:

Sociology. Special Topics: The Sociology of Housing (SOCI 4490), Chris Hess.
Students each researched a factor of housing insecurity and presented their
finds to the whole class. The class then worked with the Cherokee County
Homeless Veterans Program to create a point-in-time survey tool that they can
use to estimate the numbers of unhoused individuals in the region.

Communications. Public Speaking (COMM 1110), Meredith Ginn.

Students in this class learned the fundamentals of public speaking and applied
those principles by staffing 365 Days of Learning and Service information
tables in the Social Sciences building and on the campus green. The students
developed and practiced short pitches on the crisis of homelessness and how
students can help. They provided information on toiletry and food drives, KSU
Day of Service, and other 365DSL events.

LOUrEES tOT EMPOWET,

fOLL L0 FTStiCE DA 4 Hine Wil

Rt for
ANTH 2290, Section 01 Specia Toplcs:
@ Hamedeisnits ard Housing Insdowrity

Blarca Torres

HYBRID:
OHLIMNE & TueThurs 500 - 645
Pt ik g s g a) elngnarng b ity drd

«  [ourses that empower
you to make change in the world
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Anthropology. Special Topics: Homelessness and Housing Insecurity, (ANTH
2290), Blanca Torres.

In this class, students read ethnographies about people who have experienced
homelessness and analyzed the causes of the housing crisis. The students
completed ethics training and then volunteered with KSU CARES. They also
conducted their own ethnographic interviews of staff at non-profits that
support unhoused people. By writing pre- and post-service learning reflections
they showcased what they learned by becoming immersed in a service project.

Public Relations. Public Relations Campaigns (PR 4465), Tom Vizcarrondo.
This senior capstone class takes on projects as Peak Communications, KSU's
student-run public relations agency and their spring client was Habitat for
Humanity, a non-profit that provides housing and housing support for those in
need. The students prepared a campaign to promote awareness of the many
programs that Habitat offers in the Atlanta area.

* Lourses that empower
you to make change in the world

Hegister for
CRN 15633 . COMM MO Section 06
Public Speaking

Meredith Ginn

Tues/Thurs 9:30 -

Samples of the promo-
tional strategy for the
new 365 Days of Learn-
ing & Service classes

' P T e T R i included, A) Owl TV ad-
L E 3 D hj Lk d J i ity 2 r ¥ ‘| vertising (examples on
E-l E I:‘l "U-' E i previous page): B) Flyers

promoting course at var-
jous tabling events, C)in
the student newsletter.

e e e
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English. English Composition Il class (ENGL
1102), Valerie Smith.

Students completed community-engaged
research projects that reflected on the
housing crisis as experienced in different
communities including African, Muslim,
Asian, and Latin communities in the Atlanta
region. They also wrote about the ways that
the housing crisis intersects with health and
mental health.

Classes were advertised via the following
channels:
owl TV
Flyers distributed at tabling events,
Student News Minute newsletter
Hootletter, the faculty and staff
newsletter
In D2L

EVENT: United Way Toiletries Drive

Working in partnership with United Way of
Creater Atlanta, the RCHSS team launched

a toiletries drive on March 13, 2023 that ran
through April 14, 2023. The goal was to collect
as many toiletry items as possible, and
shoeboxes in which to pack them. The items
collected, based on a specific list provided

by United Way, were placed in bins on both
the Kennesaw and Marietta campuses at the
following locations:

RCHSS Advising, Willingham Hall, Suite
202

Interdisciplinary Studies, Room SO 2019
World Languages & Cultures WLC, Pilcher
Building Room 221

English Dept., English Building Rm. 155

BADOWS

HOWEING INSECURITY

RCHSS Rolls Out New
Educational Opportunity

RCHSS i Lind beng its 365 Days ol
Learning & Service Initiative that

e eabies dcducaivoiial and Comimisly

RTHLS Bolu Corl hew [decai=mal Dpporhandy

Your Are Wrohed b
LIWVESTREAM US

) T Y
e W . U I s N i g 4 el S
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Technical Communication & Interactive Design, Marietta Campus,

Atrium Building (J), Rm. 333
History Dept., Rm. SO 4120
RCHSS Dean’s Suite Lobby, Rm. SO 5010

School of Conflict Management, 3201 Campus Loop Rd., Front Lobby

216 -
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On the final day of collections, the bins were retrieved from the above locations
and delivered to the Social Sciences building in preparation for KSU's Day of
Service on April 15th. Collected items were packed in decorated shoeboxes and
prepared for delivery to United Way for distribution to people who are either
struggling with housing insecurity or are currently unhoused.

A 21-person team of volunteers that included students, faculty, and staff
gathered in Room SO 5074 on Saturday, April 15th, KSU's Day of Service, to pack
the shoeboxes.

RCHSS had 21 volunteers participate in the toiletries box-packing event on KSU's Day of Service
Event.

Marketing and promotion for the drive and the Day of Service event included:

Announcements in the faculty & staff newsletter, Hootletter
Announcements in the student newsletter, Student News Minute

Flyer distribution at tabling events

Promotion on Owl TV

A hero banner on the RCHSS web page

Series of social media posts on Instagram, Facebook, Twitter, and LinkedIn

-17 -



Toiletries Drive: GIVE CENEROUSLY.

MMarch 13 - April 14
FIND A BiM & DROP IT IN!

U] HE

We need shoeboxes, tool

Supporting those experiencing housing
insecurity or who are temporarily un-housed.
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Samples of the promotional
materials for the toiletries
drive included, but was not
limited to: A) promotions

on Owl TV, B) a series of
social media posts focusing
on different items for each
post. The posts appeared
on Twitter, Instagram,
Facebook, and LinkedIn,; C)
flyers that were distributed
at a variety of tabling events.

This is expected to be a 365 Legacy
event supported by the Dean’s
office annually.



EVENT: Adobhe Creative Jam “Imagining from House to Home”

The School of Communication and Media (SOCM) organized and managed

the third annual Adobe Creative Jam under the direction of Senior Lecturer of
Communication Sarah Johnson, with support from the Dean’s office staff. The
Adobe Creative Jam is a live and virtual training session for students to build
their creative video production skills through using the Adobe tool Premiere
Rush. Students who signed up for the event were eligible for Adobe gift swag,
and professional training and feedback on the short videos they produce. They
were encouraged to enter their 60-second films into a competition for prizes at
the end of the one-week window to produce their videos.

The event kicked off March 15th and the finale was held on March 29th,
with the time in between dedicated to students working on their videos
and learning the software, and judges reviewing submissions and selecting
winners.

The RCHSS team partnered with SOCM and KSU CARE Services to highlight
housing insecurity and the experience of being unhoused, and together
developed the theme, “Imagining House to Home.” At the kickoff and training
event, KSU CARE Services Executive Director Marcy Stidum presented an
overview to participating students about the impacts of housing insecurity, the
challenges of being unhoused, and the sensitivities around including people in
such circumstances when producing their videos.

Participation in this event helped increase awareness of the issue and resulted
in more that 250 participants taking a deep dive into the topic of housing
insecurity:

258 students, faculty, and staff registered for the Jam.

Undergraduate and graduate students from 40 different majors registered
for the Jam.

Jammers represented ALL 11 of the KSU Colleges.

The four Adobe Jam winners were from four different majors (Dance, Media
and Entertainment, Public Relations, and Technical Cormmunication).
Twenty students produced videos focused on the housing insecurity issue
Nearly 40% of participants said the Jam was their first experience with
Adobe Rush software. The event engaged students across the curriculum
in learning something new that will help prepare them to be career-ready

graduates.
By participating in the Jam, 30 students earned a micro-credential in
KERMESAW STATE Digital Storytelling.

FRCEALARY 7 BTN 1
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Promotion for the event included:

qﬁﬁm - Multiple announcements in the faculty & staff newsletter, Hootletter, asking
Py faculty to encourage their students to participate in the event and add it to
their curriculum.
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Multiple announcements in the student newsletter, Student News Minute
encouraging students to participate
Flyer distribution at multiple tabling events

Promotion on Owl TV
A hero banner on the RCHSS web page and the SOCM Web page
A series of 10 social media posts on Instagram, Facebook, Twitter, and

LinkedIn

It's
Your Last
Chance

EERMCSANS STATE
RIVE D&Y

FaOiRt-AaR 1 BADCY DOuLECE OF
o A T s T . T

HOW RN FRSIER RS LD T JAN MDD SR SO
CONTERT

gﬁﬁm Samples of the promotional materials for Pk s gl et s ek
the Adobe Creative Jam included: A) a e i

E series of 10 social posts, and B) promotion in F P e St i o S N 8 P
the Faculty & Staff newsletter.
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EVENT: Panel on Student Housing Insecurity

This panel discussion titled “From My Perspective” had a big impact on those
who participated. The discussion was conducted via teams and included four
KSU students who have lived, or are living with, housing insecurity. They spoke
candidly with faculty and staff about how their experiences impacted their
ability to be fully engaged in learning and campus life.

One of the desired outcomes from this panel
was to raise awareness among faculty and staff
regarding how to recognize the signs of students : £'4

who may be struggling with being unhoused %"

and how to tactfully intervene, direct students to ggéiggss Z%@égfofgf;gocy
services, offer flexibility in assignment deadlines, events to include development of

. holiday meal events during spring
and ,provide other encouragement and support. break Thanksgiving and Christmas.

The discussion drew more than 60 participants, many of whom have been
inspired to work with KSU CARE Services to develop ways to become more
actively engaged in supporting the KSU student community.

This event was directed specifically to faculty and staff so marketing was
limited to a direct email invitation (above) and publication in the faculty and
staff newsletter, Hootletter.

You are Invited to Engage

in a Special Opportunity

HHODMIMY PEHSPETIVE
ArPaneliscUssionwithiStuaents Sro Bl lrmr

WD Have Exporicncod Housinginscourity

SAVE THE DATE
TUESDAY, MARCH 22 Jain students and alumnl who
100 B, - 230 P.M. hawvd Graclouily sfeed io

shae e personsl experienoes and

Irigis o how fecullty snd
T Can besl SUDPMT STUTEAS
Datalls to fallow expariencing housing Insecurity

ar wha are un-hauied,

OH-LINE OHLY

- et iy O HEA b BT Cass

EVENT: Scholar & Practitioner Panel on Housing

KSU Lecturer Dr. Valerie Smith moderated a panel with Dr. A.J. Kim, Associate
Professor of City Planning at San Diego State University, Matt Hurd, Executive
Director of Open Doors Atlanta, and Alison Johnson, Executive Director of
Housing Justice League. The event, titled “Addressing Housing Insecurity in our
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SCHOLARS PANEL
ADDRESSING HOUSING INBECURITY

e IHOUR MUMITY
b, ﬁ* g _,p_i'

WTDHEEDAT, HARCTH 11 | .ﬂ_l i I %
Foje b d, bl B A | g

Community,” was open to students, faculty and staff, and reached more than
35 participants.

This panel examined the crisis of homelessness and housing insecurity
including issues of rising rents and evictions, which has seen an increase
following the elimination of COVID-related eviction protections, gentrification,
and home loss resulting from increasing and unaffordable property taxes.

In addition to examining the myriad causes of the housing crisis, the panel
discussed potential solutions.

The event was promoted throughout the college through a web banner
posted on the main RCHSS web page (shown above), a series of social media
posts on Instagram, LinkedIn, Facebook and Twitter, Owl TV, Owl Life, both the
student newsletter and the faculty & staff newsletter, and the distribution of an
event flyer at tabling events.
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Samples of marketing materials for the Scholars Panel: Addressing Housing Insecurity in
qﬁﬁm Our Community included, A) web page banner on the RCHSS main page; B) an event flyer
distributed at multiple tabling events; C) advertisements on both Owl TV and Owl Life; and
E D) multiple posts on social media platforms Instagram, LinkedIn, Twitter, and Facebook.
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EVENT: Documentary Film Screening - “No Address”

The award-winning documentary “No Address,” by director Caletta

Harris, examines the “criminalization” of the homeless population in the
metropolitan Atlanta area. The film focuses on the aggressive policies
leading up to the Olympics and the years that followed, including the
uptick in arrests preceding 2019 Superbowl! that was hosted in Atlanta, and
the closure of shelters around the city.

As part of the 365 Days of Learning & Service, RCHSS hosted a screening of
the documentary on April 5th, followed by an interactive discussion among
the more than 30 participants. Documentary director Caletta Harris joined

the conversation via Zoom.

In keeping with the mission to educate, inform, and inspire by closely
examining this topic, participants were able to develop a deeper
knowledge of how city policies, policing, and gentrification impact the lives
of people facing housing insecurity. This thorough examination of the issue
will inform the participants’ should they choose to become more active in
community organizations, teach classes, or engage with students who may
be facing these issues.

L
Ben'l miss this 3on't Miss Thi - o
documeéntary Him T - imentary. el :
JiT = L O LALiLLE g
scréening i e r——————
el By’ Eeacled Do B
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e e O B
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Humanities ard rbrmre koot WD
I Saidinses -l——:
OO O T

Brgaen S0 1020

(LR F R Py ReS I |

Samples of marketing materials created to

promote the documentary screening event

included: A) a promotional flyer distributed

at tabling events; B) social media posts on

R N e Twitter, LinkedIn, Instagram, and Facebook;
and C) advertising on Owl TV. The image at
the top right is the live video chat with the

E‘rll documentary director, Caletta Harris.
q ars
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Assessment & Next Steps

UnCANny Creations

Overall, the program was very successful. To improve
event management and impact, we recommend:

1. Planning no more than two 365 Days of Learning &
Service events per month to ensure proper levels of
staffing and pre-event marketing.

2. Hold most events during the first 10 weeks of
the semester and before exams to maximize
attendance.

3. Create an open call for faculty to contributre ideas
for speakers, programming, and to offer funds.

4. Launch call for next 365 theme early in the year
prior to the implementation year to allow ample
time for planning

5. Develop a toolkit for faculty on how to plan 365
events

6. Establish a full calendar of 365 Days events prior to
launching the new year

Assessment: UnCANnNy Creations was successful but

did not benefit from a full-blown marketing effort

due to a very short timeline for planning and multiple
major events competing for resources. Other demands
included planning and executing the overall 365 Days

of Learning & Service launch, as well as planning and
launching the Professionals With Purpose initiative. Despite
minimal promotion and early hiccups in efficient team
communication, the event achieved its goal to create
multiple sculpture builds, engage students, faculty, and
staff in the process, and deliver substantial food products
to KSU CARE Services. This event has the potential to grow
and become a more visible and exciting event for RCHSS
and the KSU campus overall.

Next Steps: This legacy event will be conducted annually.

Recommendations for better event delivery include:

1. Much earlier planning and team recruitment for
sculpture builds

2. Early Engagement of KSU Care Services in planning

3. Include the Marietta Campus School of Architecture and

Construction Management
-4 -
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4. |dentify multiple build sites earlier and use them for ‘
promotional purposes.
5. Deploy comprehensive marketing program to generate
donations and campus-wide participation
6. Host a kick-off meeting with participation team
members to explain logistics competition rules,
schedule, and prizes.
7. Set a goal of four competing teams up from the three
this year.

Curriculum Engagement

Assessment: We were excited to have five courses that
were aligned with the topic of housing insecurity and the
experience of being unhoused, some of which also offered

service opportunities. Generally speaking, these courses
offered unique experiences that engaged some of the
student body with the topic.

Next Steps: To achieve wider participation in the upcoming

year’'s theme of sustainability, we recommend the following:

1. Encourage faculty who might not already have this topic
as part of their curriculum to adopt the theme wherever
possible.

2. Work with Dean’s office to develop a micro-credential
or certificate that is sustainability focused for the spring
2024 term

3. Prepare marketing materials to promote classes that
can be brought under the 365 Days of Learning Service
umbrella to more vigorously promote enrollment in
these classes to students.

4. Set a goal of reaching 25% more students through the
Sustainable Curriculum Engagement

United Way Toiletries Drive
Assessment: By all accounts this was a successful drive with
120 strong participation and satisfying results. This is intended
‘ to be a legacy event and will be conducted annually.

Next Steps: Recommendations improve event delivery
6 21 include:
‘ 1. Ensure relationships with United Way of Atlanta are
maintained. Introduce Dr. Chen to our United Way
contact Amy Barrow. R SXATY
2. Engage more directly with each school/department to T
boost contributions; perhaps create a competition for
earning incentive prizes for most items donated.

3. Develop new ways to promote toiletry drive more q&ﬁlm
aggressively. E
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4. Tie the drive to sustainability of housing/employment/
etc. and have “price” of admission be toiletry items to a
sustainability event scheduled during the month the drive
takes place.

Adobe Creative Jam

Assessment: This event was primarily organized by the
258 School of Communication and Media with support provided
dvefs, by the Dean’s office Staff. The “Jam” created an opportunity
to emphasize the issue of housing insecurity and the
challenges of being unhoused to a broad audience and to
26 more deeply explore the topic through the creative process
of video production. By all accounts this was a successful

event.

Next Steps: Due to the change in the availability of the
Adobe Creative Suite to KSU students, it has not yet been
determined whether this will be a legacy event for the
RCHSS 365 Days of Learning & Service.

Student Panel “From My Perspective”
Assessment: More than 60 faculty and staff were actively
60 engaged in this panel discussion with four students who
Faculty & Staff have experienced housing insecurity. By all accounts,

B the event was well received and generated important
discussions. Although this is not planned to be a
legacy event, some outcomes may result in continued
engagement with the KSU community.

Next Steps: Intense conversation with participants led to
the possibility of the following actions.
1. Coordinate with KSU CARE Services to develop a process
through which students in need can sign up for holiday
meals at faculty & staff homes
2. Coordinate with KSU CARE Services to identify other
student needs that could be matched with supportive
Faculty and staff.
3. This may require someone in the dean’s office to PR ST
intentionally follow up with KSU CARE Services. B

AR

P
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Scholar/Practitioner Panel “Addressing Housing Insecurity in Our Community” ®
Assessment: More than 60 faculty and staff were actively
engaged in this panel discussion with experts in the
field offering valuable insights around the policies and
challenges in finding solutions to this ongoing challenge.

60 Next Steps: For the upcoming year focusing on
sustainability the Steering Committee should begin work
now to identify experts in the field who can speak to the
wide range of topics under this umbrella.

1. Ensure speaker panels are coordinated better with class
schedules to ensure greater participation and access for
students.

2. Coordinate better with faculty to bring in speakers who
are aligned with their curriculum so expert panels can be
assigned class credit time.

3. Develop comprehensive marketing support the panel
events, including in Owl Life to make certain students
attendance is captured via tap-in for more accurate
attendance data

Documentary Film Screening “No Address”

Assessment: This was a moderately well attended event.
30+ Despite some challenges coordinating the director’s
‘ involvement, it was ultimately arranged for her to
participate via a live feed into the auditorium for an
interactive discussion with the audience.

Next Steps: If films are screened during the 365 Days of
Learning & Service's sustainability focus, we recommend
the following:
1. Create more of a movie screening event feel with
popcorn/snacks.
2.Conduct a “warm-up” session prior to the movie's start
with the audience answering sustainability-themed trivia
guestions with door prizes for correct answers.
3. Schedule the screening during already scheduled class
blocks to make it easier for students to attend and KENESAW STATE
incorporate the movie screening into class curriculum. TRt

4. Ensure coordination with, not competition to, an existing
sustainability film festival on campus.

P
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